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Abstract:

This study aims to highlight the role of data mining in the direction of smart
marketing, where its importance is reflected in highlighting the effective role that data
mining techniques provide in creating new and useful relationships in the data and
giving future predictions useful in marketing. To address the problem of research was
carried out a study of the case of a database of customers who bought the products of
some brands of mobile phones on the site Amazon for electronic shopping, the results
of the study concluded that the data mining helps in the discovery of knowledge and
predictions help in the creation of new marketing campaigns and avoid some problems
before they occur sometimes, and this knowledge helps in the establishment of
intelligent marketing system.

Keywords: Smart Marketing, data mining, Knowledge Discovery, Future Predictions.
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